A Word about Public Relations

27. A Word About Public Relations

You CAN get free media attention

ss people
they pay

Have you ever wondered how local businesses and b
manage to get articles written about them in the newsp
for this publicity? Do readers pay attention to what’s

You bet people pay attention, and it's better tha
Depending on the slant of the story and the w
across like a third party endorsement. So,
this free publicity, too?

Look for PR Opportunities

e Business editors of loca
media, are always on,thé

readers might want to know about the fact that a new
s opened up in town. A press release that gives factual
n about the lack of leisure time in today’s dual-income

fa s and a possible way of solving this increasing problem can be
looked upon as worth some “ink” in a newspaper article.
Environmental issues are “hot” today, and a residential cleaning
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service which has faced these issues and responded to them by using
only environment-friendly cleaning products is another possible angle.

Using a PR strategy which includes a press release advising readers

liabilities when hiring household helpers, includin
worker’s compensation insurance, state and fe
contributions, etc. can be an approach which
media attention over a potential problem...whic
won’t encounter when using a company g

“Human interest” stories also tend t
therefore to business reporters as well?
achievement, either as a resultg
community or some other fog
obtain some notice from tj

Even a simple press relea
town seminar “to |
can rate a few li

ct. Often, the
could cost

y on getting PR since the
press release, let alone print
a seldom-happening occurrence
ally come to fruition only

ng out any press release, always contact the various local
rs to obtain the name of the business editor of each paper.
ately, you can scan the newspapers and note the names of the
business reporters credited with writing various business-related
articles, or note the name of writers who contribute household-tip
columns in the women’s section. You should also be able to obtain
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this information on the Internet. Your press release should be mailed
in an envelope addressed to one of the above.

* Press releases should always be typed using double spacing and typed
on one side of the paper only. If the release is long
use only one “banner page” and type the followin
two” paper. Always proof read your press rele hree times
checking for spelling and typographical errors.

* Note: Do not mail out any press releas
knowledgeable about the business to
conversation with a reporter who m
interview. Very often, before printing
media will contact you to confir
a good idea to wait 60 to 90
attempting to generate P

A

Helping Others is Great for Them and Good for Business

' Founded in 2006 by Debbie Sardone,
owner of Buckets & Bows Cleaning Service in
Lewisville, Texas, Cleaning for a Reason is
% X non-profit organization consisting of hundreds
/ of member cleaning companies in almost
every state in the U.S. Members provide FREE
cleaning services to women undergoing cancer
{ treatment. It is a wonderful cause and having

T
for gEe ason

your company become a participating chapter

-‘ is something you will want to consider.

Philanthropic issues aside, the Biblical phrase “As you sow, so shall
you reap” has certainly proven to be the case for member companies of
Cleaning for a Reason. The project has been receiving media attention
from television, radio stations and newspapers all across America, Canada
and Australia. Just Google CLEANING FOR A REASON and you’ll see
scores of articles about the cause and its participating member cleaning
companies.

You couldn’t buy this kind of publicity. More importantly,
participating members tell us that the response and appreciation they
receive from their cancer patient clients is worth far more than the public
goodwill they achieve in their communities.

For more information on the organization, its mission and how you
can participate, please visit:

http://www.cleaningforareason.orq
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